e S'edition Spread and Ad timetable. —

For Friday: For Next Monday:

Your ad’s rough is due Friday: Done in InDesign. Rough Draft of Article with FPOs complete.
By rough | mean...show me your copy/text. Critique worth 50 points.

What is the slogan? What are you selling? Minimum 250 words.

Look at Adbusters.org for inspiration. Minimum four pictures

manipulated in Photoshop.

You also need to show me
5 mastheads/5 covers.

(mastheads must be illustrator files) For Next Wednesday:
Covers must be photoshop files. Finished Article.
You can mix and match these to get more iterations Worth 100 points.

but at least 5 DIFFERENT mastheads
and 5 DIFFERENT covers.
(turn all of them in

No typos, no widows, no orphans
correct style sheets,
using Master pages.

the format: InDesign) FPO boxes for pictures.

This is worth 150 points. Yous hould have an InDesign Library

I will deduct proportionally for and an InDesign Book already set up.
what you have not completed. Begin drafts of Photoshop pieces in class.

Begin work in class on your story’s rough draft.

For Next Friday::

Finished work.

Collect for output.(package
fonts et al)

Print roughs.

Worth 150 points.

Refer to the original PDF
for check off list of

all deliverables.

Examples of ads:

(OBSESSION

Remember:

Every assignment requires
that you use the checkoff list.
Every assignment requires
that you package your final
project into a folder and burn
to a disk.

Remain focused.

Research for historical
sociological or satirical
relevance. Be able to defend
your choices.

Maintain a point of view
which reinforces your layout
decisions and are readily evident in the design.

...... and remember what was said in the lecture about @F’ t

—

Anal Ze why these ads and these magazine spreads are interesting. What generates
interest? Composition, changes and variances in size and position of pull quotes and title.

Rhythm and pacing in the placement of the body text.

Avoid cliches.
Avoid the expected. Create interesting juxtapositions.



Seeirgmd BEliEFing]hc.MusH ne

- g b Bt B
—

|
e et

= ~
e e
e e e s

il el e e b sy b
T b e e

Pk i i, o ket B i 1 Bt
Trm e e

bl grermders ol b g
e ot e e LB g

PP et
s A B T SR
Pt e e nrameng s

e R TR xe
[

v o v g
g bk i e Sl

. s

oy el

B i, o e ik ol L

s mey rhe 1oy 1
L A LRy

e Hanarl
by s el P bt

-




WOO W PUN aNITHLG RS e T RO T SuE ennEes seyenh sobow
EIB (G B CuedEe i poanpuaids s seghiy pue 0o spnpube
SNl B 8 UM B i USsREd Ayuesm ] AU e S|
[P A A e R, U B B0 L S LI @R S

lt;!?

EHOHN V0 POOCIIADED USEG ARy Ful
wnG s o wDusts 106 GRGE (0 SIS ESIEH e

X

s A paeres SeEED
Ajinimnll sya of snp ‘s |

punasl o
BUCTRASEE oo
inanien e i0) @ge

i g e
ot Appaung

-

ke i U

tokyo
yukohams
ARQOYA

opaka

e T =l

Save money..

e
o
e

b b it
T B
nignt aal
wani o 2
o Gy uut t




