
For Friday:
Your ad’s rough is due Friday: Done in InDesign.
By rough I mean…show me your copy/text.  
What is the slogan? What are you selling?
Look at Adbusters.org for inspiration.

You also need to show me 
5 mastheads/5 covers.  
(mastheads must be illustrator files)
Covers  must be photoshop files.
You can mix and match these to get more iterations
but at least 5 DIFFERENT mastheads
and 5 DIFFERENT covers.  
(turn all of them in 
 the format: InDesign)
This is worth 150 points.
I will deduct proportionally for
what you have not completed.

Begin work in class on your story’s rough draft.

Examples of ads:

For Next Monday:
Rough Draft of Article with FPOs complete.
Critique worth 50 points.
Minimum 250 words.
Minimum four pictures
manipulated in Photoshop.

For Next Wednesday:
Finished Article. 
Worth 100 points.
No typos, no widows, no orphans
correct style sheets, 
using Master pages. 
FPO boxes for pictures.
Yous hould have an InDesign Library 
and an InDesign Book already set up.
Begin drafts of Photoshop pieces in class.

For Next Friday:: 
Finished work.
Collect for output.(package 
fonts et al)
Print roughs.
Worth 150 points.
Refer to the original PDF
for check off list of 
all deliverables.

Remember:
Every assignment requires 
that you use the checkoff list.
Every assignment requires
that you package your final 
project into a folder and burn 
to a disk.

Remain focused.
Research for historical 
sociological or satirical 
relevance. Be able to defend 
your choices.
Maintain a point of view 
which reinforces your layout 
decisions and are readily evident in the design.
                                                                                                        ……and remember what was said in the lecture about art.

S’edition Spread and Ad timetable.

 

Example of layout spread.

Analyze why these ads and these magazine spreads are interesting. What generates 
interest? Composition, changes and variances in size and position of pull quotes and title.

Rhythm and pacing in the placement of the body text.

Avoid cliches.
Avoid the expected. Create interesting juxtapositions.
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